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“Everybody was on Google Buzz,” Nesbitt said. 
“Then I secretly got the Facebook account because it was 
just the coolest thing to have.”

Flash-forward to the present: Google Buzz is ex-
tinct; Facebook’s reign as king of social media may soon 
be drawing to a close. 

Other social media platforms, namely Instagram 
and Snapchat, have arrived at the forefront of today’s 
digital networking. According to a spring 2015 survey 
conducted by Business Insider, 45 percent of teenagers 
in the U.S. favor Instagram or Snapchat as their favorite 
social media, while Facebook only claims the allegiance 
of 14 percent of U.S teens. This evolution of social media 
has even revealed visible divides between younger and 
older age groups.

This evolution, then, begs the question: Why is so-
cial media changing and evolving?

The short, surface-level answer is that with the birth 
of new social media platforms, some naturally enter the 
spotlight while others go out of fashion. 

Upper School English teacher Jennifer Boulanger 
believes that social media preferences are primarily 
stratified by age group. Several social media platforms 
that were popular when she was younger, such as MyS-
pace, have phased out. However, Facebook has contin-
ued to be one of the most popular platforms among her 
generation; according to Pew Research Center, 71 per-
cent of online adults use Facebook. Boulanger believes 
that this is because Facebook came out at such an opti-
mal time for her age group. 

“The first social media account I got was Facebook 
in 2005, and it was just for college students at the time,” 
Boulanger said. “Facebook was great for students be-
cause you were social networking before you went out 
to the job market.” 

With the advent of newer social media platforms, 
people begin to latch on to newer, trendier things. Fresh-
man Maddie McBride, like the majority of her grade, does 
not have a Facebook account. She does have an Insta-

gram and a Snapchat, which she believes are the two 
most widely used platforms in her grade.

“I got my Instagram in fifth grade, and it was the 
new thing that came out,” McBride said. “When Facebook 
was big, I was too young to get it. Then, [my grade] was 
not exposed to Facebook when Instagram was big.”

However, the longer, deeper answer to questions 
on social media’s changes and evolution reflects on the 
types of connections younger people look for versus the 
connections that older people look for. According to Pew 
Research Center, teens are sharing more and more infor-
mation about themselves on social media sites than they 
did in the past, leading to a bombardment of quick, easy-
to-scroll-through information on a daily basis. 

For senior Juliette Turner, who has Facebook, Insta-
gram and Twitter accounts, the difference in mentalities 
between age groups shows that younger people are more 
interested in knowing what everybody else is doing, 
which is a specialty of Snapchat’s story feature. On the 
other hand, older people are more interested in sharing 
milestone events, which is something that can be done 
through Facebook’s timeline feature.

“Shorter, faster media is taking off,” Turner said. 
“Tweets are short, Snapchats show up for a limited time, 
Vine is six seconds and Instagram is one photo.” 

This preference for faster-paced social media shows 
that younger generations are increasingly leaning to-
wards unfiltered, informal communication. Nesbitt be-
lieves that one reason for Facebook’s relative decline in 
popularity is its “fakeness” and affectation.

“For Facebook, you post pictures where you think 
you look cute or where your life looks really happy,” 
Nesbitt said. “But for Snapchat, I send unflattering snaps 
of myself and we can all laugh about it. Social media is 
really changing to mimic live, face-to-face interactions.” 
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The Dawn of a New Digital Age

F
lashback to the summer of 2011: junior Joy Nesbitt, then a rising seventh 
grader, sat in front of her 1.5 inch-thick Toshiba Portégé. After pressing the 
‘enter’ button on her keyboard, Nesbitt had triumphantly set up her very first 
social media account: Google Buzz. Later on, Nesbitt created a Facebook 
account, unbeknownst to her parents. 

Me, My Selfie and I

New Pet
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Social media is not only rel-
evant to individuals. In this 
digital age, businesses and 
organizations must take the 

evolution of social media into ac-
count when trying to promote mar-
keting messages.

Nicole Shepard has been the 
Public Relations and Social Media 
Specialist for Dunkin’ Donuts for 
one-and-a-half years. For public 
relations, Shepard manages cam-
paigns endorsing different prod-
ucts, like pumpkin beverages in the 
autumn. On the social media side, 
Shepard manages Dunkin’ Donuts’ 
national channels and comes up with 
the different images and content that 
go out for each post. 

“Our core channels are Twitter, 
Facebook and Instagram, but we also 
work on Snapchat, Pinterest, Vine, 
Periscope and other developing so-

cial media channels,” Shepard said. 
Shepard strongly believes that 

different types of social media ap-
peal to different age groups. “We 
have insights that show us what the 
demographics are for each plat-
form,” she said. “Facebook skews 
more toward middle-aged women, 
while Snapchat and Instagram ap-
peal more toward  millennials and 
college-aged students.”

Because of this, Shepard often al-
ters the content of messages when 
using different platforms to reach 
different age groups. If Dunkin’ Do-
nuts wanted to put out a picture of a 
pumpkin latte, Shepard would make 
the text corresponding to the coffee 
more straightforward and to-the-
point on Facebook, which is what 
older demographics would appreci-
ate. For Instagram, however, Shep-
ard would try to post “cooler” pic-

tures, which she has noticed perform 
better. Also, she would use a joke or 
emoticons instead of plain text. 

Even if Instagram and Snapchat 
are currently dominating the digital 
age, there is no guarantee that they 
will be here to stay unless they adapt 
to people’s ever-changing wants and 
needs. They may die out like Google 
Buzz, or they could simply become 
an endangered species like MyS-
pace. Or, they could survive the test 
of time like Facebook, which saw its 
billionth user login on Aug. 27.

“Seeing this trend of evolving 
social media over time, I feel like 
Snapchat’s going to become an old 
person thing after a while, like Face-
book is right now,” Nesbitt said. “The 
youngest people will find some other 
new social media to use.”
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Businesses Dunk into Social Media

El Elephante Y
This gentle giant, created by 

alumna Meredith Burke ‘15, lives 
in the art gallery located in the 
science building. This clearly made 
the list because how many people 
are able to take a selfie with a wild 
elephant? If you choose to take a 
selfie with this wild creature, be 
sure to handle it with care.

Z Sun Mural

Walking through the halls of 
Upper School, it is easy to come 
across strong artwork created by 
our very own classmates. I found 
an amazing art mural outside of 
the Upper School office which was 
just begging for me to take a selfie 
with it. The sun in the mural was 
literally wearing sunglasses. Noth-
ing could be cooler than that (or 
should I say hotter?)!

Jade Plant Y
The infamous Hockaday jade 

plant is one of the school’s most 
prized possessions, so it’s no sur-
prise that it made the list of best 
selfie spots. Its verdant leaves and 
delicate stems make for an ideal 
selfie partner. When taking pic-
tures with the jade plant, be sure 
to be gentle and don’t water it! Soft 
smiles are recommended.

Z Foucault Pendulum

One of the recent additions to 
the school, Hockaday’s Foucault 
pendulum is a great spot for selfies. 
Be careful, it moves quickly and it 
can be hard to take a picture with! 
Located on the first floor of the sci-
ence building, this is also a spot with 
almost perfect lighting. Science AND 
amazing lighting... what could pos-
sibly make for a better selfie?

Social Media Manager Manisha Ratakonda investigated the 
best spots at Hockaday to hit up for a quality snap.


